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s scenes straight from doomsday 
movies — crop-killing droughts, 

devastating storms and floods, 
food shortages and empty 

shelves — are paired with wide-
spread political unrest, it’s dif-
ficult not to ponder the future 

of food. Around the world, centuries-old 
grape varietals are nearly extinct due to 
climate change; produce is being farmed 
indoors, vertically, horizontally and under-
water as farmlands shrink; and companies 
are exploring protein alternatives such as 
plant-based seafood while overfishing dec-
imates the commercial catch. 

For some, sustainability is viewed as 
a buzz word. For others, it’s an issue that 
guides their personal and professional 
ethos. For everyone, it’s one of the most 
layered, intricate and important issues 
that has left no part of the delicate food 
and beverage ecosystem untouched. 

In relation to food, sustainability 
means producing in a way that protects 
and enhances the environment, using 
natural resources wisely and efficiently, 
establishing and maintaining a system 
that preserves the economic viability of 
farm operations, all while improving the 
quality of life for everyone from growers 
to livestock and consumers. 

From a company that hopes to shift the 
view of indoor farming to a local burger 
shop led by a group of metalheads preach-
ing sustainability and a duo leading a caf-
feinated revolution, throughout the region 
sustainable  principles and practices are 
being embraced at all  stages in the pro-
duction and consumption of food. 
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